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The Sacralization of Consumption as a Phenomenon
of Globalization
The act of consuming in our new, global reality doesn’t have a lot in common with taking part in
the classic ‘purchase and buy’ exchange relationship. The satisfaction of basic needs is no longer
the main target of consumption. The contemporary consumer experiences a constant “hunger” and
continual need for new objects and impressions, which is almost impossible to alleviate. It can cause
frustration deepened by the feeling of spiritual emptiness. The article or the service itself becomes
a fetish, indicating a change in relations between the object and subject. This is related to the revelation
of a new dimension of consumption, which itself starts taking on the features of the sacrum. The act of
shopping takes on a similarity to certain more sacral rituals. The „puzzle” of sales, special offers
and special occasions such as holidays, Christmas, Valentine's Day, Mother’s Day etc, are the remains
of the liturgical year. The impression of “sacralized consumption” is experienced in even greater depth
when you step inside what has become known as the “new temples of consumption”, which take on
the physical shape of the perfect space, full of harmony, where everything is fully controlled and totally
safe, out of the context of time and place. The model of contemporary consumption gives a promise of
immediate happiness and salvation, distracting the consumer from reality and giving him an ersatz of
the medicine needed to treat his existential fears. Most members of Western society now accept this
situation by taking part in it. The question is when they will start to reject those individuals who refuse
this lifestyle and accuse them of acting against moral standards and the common good?
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